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Personal Background

Born and raised in Dearborn Ml (
Happy Father of 8 month old. D

Love staying active. Favorite sports are |
skiing, mountain biking, soccer. o —




Background on D Net Marketi

Since 2009 worked with hundreds of clients In
over 80 niches.

Website creation, updating, optimization

Search Engine Optimization (SEO)

Local SEO with online directories & review sites
Social media: Facebook and Twitter

Video production & video marketing

Email auto responders

To o Do Do Io o Do

Logo creation and branding

Focus of D Net Marketing:

To create a professional internet presence in
order to generate leads and new customers.




Purpose of my presentatio

Help you understand
opportunities available for yo
company to generate new cli
from the Internet




Outline of presentation

A Website - Search Engine Optimization (SEO)

A Off Page SEO Strategies

A Local SEO: G Places, Yelp, review sites and directories
A Link Building

A Social Media: Facebook, Twitter

A Video and Video SEO

A Google pay per click (PPC)

A Craigslist




Websit&earch Engine Optimization \SE

Website Audit

How many keywords is your site ranking for organically?

What was your overall website score?
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D Mobile Read more

1incomplete checklist item

A | ead Generation Read more

2 incomplete checklist items.

Q SEO Read more

& 3 completed checklist items.

, Social Media Read more

& 2 completed checklist items.

B|Oggiﬂg Read more
1incomplete checklist item
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Websit&earch Engine Optimization \SE

Keyword
www.clarityandbalance.com
Solopreneur Workshops
Workshops for Moms
M.O.M. Balance Workshop
Clarity Coaching
Karen Harvey
Small Business Coach in Sacramento, CA
Coaching for Moms
life coach sacramento
life coach sacramento ca
life coach
mom coaching
mom coach
Solopreneur
Small Business Coach

Small Business Coaching

# of Searches

Google Rank

34

Ranking page(s)

Jdhwww.clarityandbalance.com/

hitp:ifwww.clarityandbalance.comizsolopreneur-workshops/
hitp:ifwww.clarityandbalance.comiworkshops-for-moms/

hitp:ifwww.clarityandbalance.comiworks hops-for-moms/
w.clarityandbalance.com/
hitp:ifwww.clarityandbalance.com/

hitp:ifwww.clarityandbalance.com/mom-coach/

hitp:ifwww.clarityandbalance.com/




Websit&earch Engine Optimization (SE

Website on-page content

A Content: Quality
Quality deep content d pages or articles of around 1,500 words or more.

Websites have seen success when content is well written, with attention to grammar and spelling.

A Content: Keywords
Keyword research is the foundation of all on-site SEO.

A Content: Engagement
Engagement is about whether visitors spend time reading your content or bounce quickly away and is

based on several factors:

A Meaningful content

A Look good and easy readability
A Page layout

A Font selection line spacing.

A Navigation
A Must have fresh, consistent blog posts &/or social media updates.
These will all help with visitor engagement metrics such as time on page/time on site.

A HTML: Titles, Descriptions, Tags and Headers
Title tags that are optimized for important keywords and write unique descriptions for every page
around 150 characters.

A Architecture: Speed
Most websites are not going to see an SEO benefit from increasing the speed of their website.

A Architecture: Mobile
Since the tide has shifted towards mobile, websites must be mobile friendly.

Al | these items must be properly optimized so that Goo




Websit&earch Engine Optimization \SE

Example: Coaching keywords. If you offer the service,
variations of the text must be included on your site!

coaching for working moms

coaching for single moms

health coaching for moms

wellness coaching for moms

money coaching for moms

life coaching for single moms

coaching for moms

life coaching for stay at home moms

life coaching for moms

coaching for new moms

business coach for moms

business coaching for doctors

business coaching for dentists

business coaching for entrepreneurs
business coaching for financial advisors
business coaching for fitness professionals
business coaching for free

business coaching for financial planners
business coaching for freelancers
business coaching for growth

business coaching for growth bis

coaching for entrepreneurs

life coaching for entrepreneurs
executive coaching for entrepreneurs
coaching programs for entrepreneurs
coaching for solo entrepreneurs
coaching for female entrepreneurs
group coaching for entrepreneurs
leadership coaching for entrepreneurs
coaching entrepreneurial

coaching entrepreneurs the supercoach way
coaching entrepreneur

coaching entrepreneur montreal
coaching an entrepreneur

coaching auto entrepreneur

coaching d'entrepreneur

coaching d'entrepreneurs

coaching the entrepreneur features and success factors
coaching jeune entrepreneur
coaching pour entrepreneur

coaching entrepreneurial pdf
coaching the entrepreneur

Include all variations of the keyword carefully crafted into the text on the
page. Use Google Keyword planner or other tools to do research.
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¢ Helping You Focus on What Really Matters

v Solopreneurs = Contact

Recent Posts
Solopreneurs

Communication — Acknowledging and
Solopreneurs — individual entrepreneurs, in business for themselves — face unique challenges in Validating Your Child

creating and growing their companies. Fun!

Quality Time

Parenting Resources

Some of the questions solopreneurs need to
ask themselves include:

» How do | define success in my business,
and how can | best achieve this?

@ Dol have a clear business plan in place? SEDCorp Business Classes and Events

@ How can | make the best use of my time,
so that I'm actively moving toward my
goals and not just spinning my wheels?

Small Business Resources

@ How should | organize my marketing
efforts so that I'm reaching the right potential clients?

= What outside help might | need, and how can [ find it?

= International
| can help you address each of these questions, Coach Federation

as we put together specific steps to move your business forward. Member

| work with small business owners both individually and in groups, through classes, workshops and
teleclasses. | give presentations to networking organizations, professional associations and other
groups of entrepreneurs.




Websit&earch Engine Optimization (SE

Website on-page content
A Text, photos
A Titles
A Descriptions
A Tags

All these items must be properly optimized so that Google can find
the website and itodés content and




Websit&earch Engine Optimization \SE

Google has announced a very specific set of changes for their
next search engine update, effective April 21st.

If your site is not coded to be Responsive, it will no longer be
accessible from phone or tablet search results.
This impacts you and your business...dramatically.

If your site and it is not currently Responsive, you stand to lose all
traffic to your website from phones and tablets.

Google.com/webmasters/tools/mobile-friendly




LocaBEQO: G Places, Yelp, review siteseantaries

Many of my clients immediately start receiving
phone calls and inquiries after the Google
Places listing is verified and indexed.




LocaBEOQO: G Places, Yelp, review siteiseantories

mortgage lender in sacramento ca

Web Maps News Shopping Images More ~ Search tools

About 1,120,000 results (0.48 seconds)

Home Mortgage Lending - QuickenLoans.com
www.quickenloans.com/Mortgage ~
America's #1 Online Lender. Compare Rates & Get Your Quote Online Now!

Kathleen Beck-Mortgage Lender A
www._beckhomeloanpro.com
50 %% % % % 14 Google reviews - Google+ page

VITEK Mortgage Group B) 5
www_teamvitek.com S
46 %% K %7 6 Google reviews - Google+ page

C-Loans, Inc. c 4
www.c-loans.com
Google+ page

Renew Lending D
www.sacramentomortgagelender.com .
3 Google reviews - Google+ page

West Coast Mortgage Group E) 2716 Br
www.wcmtg.com S
3 Google reviews - Google+ page

American Mortgage Co F) 4
www.americanmortgage.com
Google+ page

Comstock Mortgage 6) 225
www.comstockmortgage.com S

Google+ page (916) 575-9740

Map results for mortgage lender in sacramento ca

Kathleen Beck-Mortgage Lender - Sacramento, CA | Yelp
www_yelp.com » Home Services » Real Estate » Morigage Brokers » Yelp

% kKK Rating: 5 - 18 reviews

18 Reviews of Kathleen Beck Mortgage Lender "We found Kathleen through yelp and
we were not disappointed. We shopped around for loans with various ...

Mortgage Brokers Sacramento, CA - Yelp
www_yelp.com/search?cfli=mortgagebrokers... Sacramento®%2C+CA ~ Yelp
Top Mortgage Brokers in Sacramento, CA VITEK Mortgage Group, Kathleen Beck
Mortgage Lender, Tim Clark Loan Officer, West Coast Mortgage Group

teills .

(8 Woedland

o -
Sq‘ielghls ELDarado 23
s 1K asoe Hils T Shipdle

i . Ras EEE‘ . ngs
505 3 {13 ichall™ — -
| Sac = (a9)
P = Davis® Tl Map data ©2015 Google

Map for mortgage lender in sacramento ca

U.S. Bank® Mortgage
www.usbank.com/Mortgage ~
Choose U.S. Bank as Your Mortgage
Lender & Get Prequalified Today!

Compare Mortgage Lenders
www._lendingtree com/Mortgage-Lenders ~
4.7 “ ok rating for lendingtree.com

(800) 460-8109

Compare Personalized Offers Online

Get Pre-Approved by Our Lenders Now

Wells Fargo Home Mortgage
www wellsfargo.com/mortgage ~
Find your estimated price range

with mortgage prequalification

Local Mortgage Lenders
www.chase.com/ -

Lock In a Historically Low Mortgage
Rate With a Chase Mortgage Lender.

2.7% Mortgage Lenders CA
mortgage-lender 4mortgagequotes.com/ =
Compare Top Banks & Lenders

View Today's Rates Online 3.0 APR

See your ad here =

In competitive markets it is
necessary to have business citations
in multiple online directories.

Google likes to see Multiple listings
of the same name, address,
website and phone number.

Need to optimize Google, Yahoo,
Bing, Yelp, and up to 100 additional
online directories with 21 steps
including but not limited to a
keyword rich business description,
photos, coupons, special offers,

announcements and reviews.




LocaBEOQO: G Places, Yelp, review siteiseantories

<h3 class="bottom-col-title">Communities Served</

Problem: Not being found

. A Google User
be.8.0 01
- | did not even know Brooklyn had a real marina! | found
this place while searching Nautigue's website. They have Ski
MNautigue boats and wakeboard stuff. | just moved to the area from
metro Detroit and this place is nicer than the shops | used to go to -
the employees are nicer too.

Solution: Adding
communities
served box to site

m Superior Boat Repair and Sales  Hours of Operation
11337 Pyrites Way Mon: 8:00AM - 5:00PM

MRAA

P

:00AM - 5:00PM

:00AM - 5:00PM

:00AM - 5:00PM

0AM - 5:00PM
Sat: 9:00AM - 5:00PM
Sun: Closed

Rancho Cordova, CA 95670
Phone: 8

Map & Directions | Contact Us

L[~

owered by Dominion Marine Media

What Google reads:

SUPERIOR BOAT REPAIR
SALES

Schedule Service
Check Lake Levels

DEPARTMENT OF WATER RESOURGES
California Data Exchange Center

Nautique Correct Craft boat

dealer offering boat repairs, boat

sales and Nautique boat parts and [
accessories in Northern California

Palicies | Privacy | Terms & Conditions | Disclaimer | Site Map

437 cities listed in Nor Cal

Pleasanton<br />
San Ramon<br />
Castro Valley<br />
Danville<br />
Hayward<br />
Diablo<br />
Sunol<br />
Livermore<br />
Union City<br />
San Leandro<br />
Fremont<br />
Alamo<br />

San Lorenzo<br />
Oakland<br />
Newark<br />
Moraga<br />
Walnut Creek<br />
Clayton<br />
Canyon<br />
Lafayette<br />
Concord<br />
Alameda<br />
Orinda<br />
Pleasant Hill<br />
Piedmont<br />
Milpitas<br />
Brentwood<br />
Byron<br />
Alviso<br />
Antioch<br />
Berkeley<br />

San Jose<br />
Pittsburg<br />
Emeryville<br />
Palo Alto<br />
Redwood City<br />
Sunnyvale<br />
San Mateo<br />
Martinez<br />
Santa Clara<br />
Oakley<br />
Knightsen<br />
Menlo Park<br />
Mountain View<br />
Atherton<br />
Albany<br />

San Carlos<br />
Stanford<br />
Belmont<br />

El Cerrito<br />
San Francisco<br />
Burlingame<br />
Los Altos<br />



Link Building

Social Networks

INBOUND MARKETING! —frs
(AKA all the “free” traffic sources)
b 7 |

Social Bookmarking /
Type-In Traffic

You may have a beautiful website, but if no one is linking to you,

then youdre nearly nonexistent 1iIn
simple, the actual process of getting those links to your websitei

a practice known as link building

Blogs + Blogging

Comment Marketing




Link Building

Whenwe say AdAinbound | inko weobre t
sends users from one website directly to yours.

As you can imagine, inbound links can appear in an infinite number
of ways such as shared content on Facebook, retweets on Twitter,
referrals via a URL in a YouTube video, a pin on Pinterest re-pinned
100 times over, a strategically
marketing campaign, and many, many other options.

Inbound links can be paid or unpaid. Straight to your front page or

to an individual blog post. They can be sent through an image or
through a text link.




Link Building

Th e r poCclseap or easy way to get ahead with link building, they
must be high quality inbound links. Google search algorithms
have become amazingly complex while remaining proprietary.

The process takes many months, and immediate results are rare.
Examples of where inbound links are created:
Forums

Comment marketing (community building)
Word of mouth

Blogging

Social networks

News sites

Q & A sites

Direct referral links

Social Bookmarking

Too To T T o o To T I




Link Building

The benefit of link building is that Google recognizes all of the
Inbound links and then ranks your website higher in the Search
Engine Results.

With an effective link building campaign, a website can go from
Irrelevant to front page results.




Social Media

Social media marketing refers
to the process of gaining
website traffic or attention
through social media sites.

Google has stated that
websites must have social
media interactions to be
ranked well.

Number of social network users worldwide
from 2010 to 2018 (in billions)

The following provides an overview of new trends, highlights and things to
watch out for next year so you can prepare yourself and your business for
what's in store for social media in 2015.

Content Marketing
Gets More Social
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Social Media




